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Capital Markets Day 2014 for Clowth

Peter Nilsson, President and CEO
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From conglomerate to focused polymer group

Trelleborg’s evolution

Focused
polymer
group
Positioning
for profitable
growth

Polymer
focus

Conglomerate
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A solid development

Stand-alone company
Global organization established
Successful integration

Stand-alone financing

V;"TrelleborgVibracoustic

Solid performance
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Summary — all this work results in

Further improving our...

® geographical balance

Further improving our...

® business portfolio

Further improving our...

" segment positions

Further improving our...

" daily operations

Further improving our...

" margins and capital structurci

TRELLEBORG



Favorable segment fundamentals

Segment trends and drivers

capital gooss 49V

I —

= Energy demand = Urbanization ® |ndustrialization = Emerging markets ™ Globalization
" Advanced technology ®* Emerging markets . 1o hanization ® |ncreased travel = Global trade
= Biofuels

Light vehicles
General industry = po

u Globallzatlon 11%
® Polarization
= Polarization ®= Niche focus
= Global partner
TRELLEBORG

= Total value



Our overall strategy

e

Application
focus
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Increasing focus on revenue and growth

Operational focus areas

Cost & Cost &

efficiency efficiency

A\

Revenue

Organization
& growth & structure

Organization Revenue
& structure & growth

Past Going forward

==7777

TRELLEBORG







Focus on our strategic cornerstones remains
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Focus on our strategic cornerstones remains
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A granular perspective on growth

Making the right choices about where to compete

A granular perspective on
Segments
Sub-segments
Verticals

Geographies

Local regions
Applications

Products

Customers

L

. Life Science

AS|a

Insulin pen

seal
South East
China

N\
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Multidimensional growth based on
excellent positions

Further exemplified in business area presentations

Customer
communication

Differentiation

‘T { ‘ :
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Catalyzing growth through acquisitions

Our acquisition focus

Adjacent technologies

/ Expanding our presence in the growing \
market for LNG transportation

SeaTechnik — a turnkey solution via new technology

Adjacent segments

o6alGUIIIR
/ K Developing and manufacturing marine

control and communication systems
EStabHShlng a platform in Llfe S( ®* Holds a dominant market position in LNG
ship to shore communication link (SSL,
0 Silcotech — a strong niche player within precision g ¥ . ¢ )
New geograph|es = Market share 70-80%
® Enable us to offer an attractive turnke
K S_:_rong e);%ertise in high precision liquid solution for vessels and harbors Y
silicon rubber
i i i : . = Complementary software, adjacent to
Expandmg our geeraphlcal foot * Highly automated production: 20% in clean Trelleborg Marine Systems current scope
rooms
3 Max Seal - highly pl itary in all aspect o = Customers often already buy Trelleborg’s
Current p ositions ok * Mainsites in Switzerland and Canada \\ and SeaTechnik’s products as a bundle
[ = Annual sales ~ SEK 180 M
/ Further Strengthening our markej * 51% ownership = Astrong base for Life Science segment k
position in industrial hoses = Regional leading pipe seal manufacturer growth plans —
®= Manufacturing in Mexico = Very strong manufacturing and product
Recent acquisition example — Superlas capabilities
* Annual sales ~ SEK80 M \
= Expands product offering and
customer base
= Medium/low pressure industrial hoses = Enables enhanced global support
for a wide range of industries

® Facilitates geographic expansion, particularly
® Annual sales > SEK 400 M (2013) k in North America and Latin America

= Consolidates Trelleborg’s market leading
position in industrial hoses

= Supplements product offering

TRELLEBORG

= Facilitates geographic expansion,
particularly in North America and Asia

AV
\ TRELLEBORG
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Creating the new Trelleborg

MOSt High degree of

complete Customer_-unlque
L offring solutions
Global Premium
. positioning

strong brand supported by
strategic marketing

local
| Focus on

‘ attractive

R segmens

When failure is

not an option
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Operating margin aspirations’

EBIT-margin
22,0%

22,0%
20,0%
18,0%
16,0%
14,0%
12,0%
10,0%
8,0%
6,0%
4,0%
2,0%
0,0%

412,0%

Trelleborg  Trelleborg  Trelleborg Trelleborg Trelleborg Group
Sealing Wheel Coated Industrial Offshore &
Solutions Systems Systems Solutions  Construction

I Long term [l 2014 Q1 R12

1 Continuing operations excl. items affecting comparability and excl. TrelleborgVibracoustic

TRELLEBORG



Our journey continues — securing our leading
positions and expanding the business

We continue raising the bar

" Focused polymer group

= |eading positions in selected markets and segments
= Favorable segment fundamentals

= Solid structure, and focused organization

= Well prepared for expansion — gear up for growth

TRELLEBORG
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Our journey continues — securing our leading
positions and expanding the business

We continue raising the bar

" Focused polymer group
= | eading positions in selected markets and segments
= Favorable segment fundamentals

= Solid structure, and focused organization

= Well prepared for expansion — gear up for growth ﬁ)??r URI

RAISING THE BAR

T /777
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Innovation and
Value Creation

Positioning for
Profitable Growth

TRELLEBORG



g atientiont

Capital Markets Day 2014

Peter Nilsson, President and CEO
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The CMD continues

" You are most welcome to join us for dinner, entertainment and drinks
= Berns hotel, room ‘Katthavet’

= After dinner, drinks will be served in ‘Spegelbaren’ (2" floor) — take the

opportunity to mingle with Trelleborg management!
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